PakOman Social Media Marketing
Case Study

What we did: We ran specific brand-awareness campaigns built around a logo reveal, a
website revamp announcement, typography-led videos, CEO-message creatives, and

team content across Meta and LinkedIn.

Meta Ads Performance

(Source: Meta Ads Manager. Reporting window: 18 Mar to 16 Apr 2026)
The five ads below ran during this window. In total, these five ads generated 4.38 million impressions

with a combined ad-level reach of approximately 2.4 million, for a total spend of roughly PKR 96,826.

. Spend Cost per
Ad Focus Key Result Reach Impressions
(PKR) Result (PKR)
Website revamp 1144,251 people 24.00 per
1144,251 1,914,361 27462.74
announcement reached 1,000 reached
. 961,565 people 28.54 per
Logo reveal video 961,565 1,911,294 27442.38
reached 1,000 reached
Typograph 31,758 0.82 per
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awareness video ThruPlays ThruPlay
CEO message 2,507 post 3.18 per
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Compan 2,519 post 3.16 per
pany P 75185 105232 796275 P

strength/team engagements engagement
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LinkedIn Ads Performance

(Source: LinkedIn Campaign Manager)

We ran five distinct ads on LinkedIn. Combined, they achieved 209,891impressions, 1,782 clicks, an
average CTR of 0.85%, and an average CPM of USD 0.85. The total spend for this LinkedIn campaign
was USD 179.21. The three video ads generated 79,508 views in total, costing under USD 0.01 per

Spend .
Format Clicks CTR
($)

0.27%

view.

CPM

Ad Focus
(€))

Key Result

Website

video

Video 39.53 40,474 no 0.98 16,752 views

Identity

Video 39.98 62,075 15 0.19% 0.64 30,460 views

video

|dentity

Video 39.70 76,049 244 0.32% 052 32,296 views

reveal video

CEO 254 engagements

Single

2.48% 2.93

message

Team photo

image

Single
image

30.00

30.00

10,224

21,069

254

1,059

5.03%

($0.12 ea)

1,059 engagements

1.42
($0.03 ea)
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Overall Page-Level Insights (Paid and Organic Activity)

(Source: Meta Business Suite. Reporting window: 15 Oct 2025 to 15 Oct 2026)

This 12-month window includes the paid awareness campaigns executed in March and April 2026.

e Facebook: 4.4 million views, 1.7 million unique viewers, 4.8K content interactions, 4.7K profile
visits, 316 link clicks, and 177 new follows.
e Instagram: 3.5 million views (3.47M directly on IG), 1.2 million reach, 2.6K content interactions,

1.2K profile visits, 846 link clicks, and 194 new follows.



Facebook and Instagram Performance Visuals
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