
Rare Resin Social Media Marketing 
Case Study 
  What we did: We managed Facebook and Instagram content and ran Meta conversion and 

awareness ads for the brand. 

Phase 1: Meta Ads (Sales and Awareness) 
(Source: Meta Ads Manager. Window: 28 Aug 2023 to 28 Sep 2026) 

Total ad spend across the 10 highlighted ads was USD 6,965.58. 

●​ Website Purchases (Conversion Ads): 74 purchases generated from 8 dedicated sales ads 

(Spend: USD 6,184.84). 

●​ Video Views Ad: 23,692 ThruPlays (Spend: USD 327.68, Reach: 13,254, Impressions: 26,294, 

Cost per ThruPlay: USD 0.01). 

●​ Profile/Page Visits Ad: 960 visits (Spend: USD 453.06, Impressions: 29,944, Cost per visit: 

USD 0.47). 

 

Phase 2: Page-Level Insights (Paid and Organic Activity) 
(Source: Meta Business Suite. Window: 1 Mar 2026 to 15 Oct 2026) 



●​ Facebook: 165K views, 55.4K unique viewers, 616 content interactions, 2.7K profile visits, 2.8K 

link clicks, and 320 new follows. 

●​ Instagram: 25.6K views (24,328 on Instagram), 11.6K accounts reached, 400 content 

interactions, 288 profile visits, and 522 link clicks. 
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